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Early in 1930, Captain Robert H Cottam - a shaokérand former officer of the 95
Infantry Battalion at Enoggera - identified a néeda golf course near where he lived
and, although heavily timbered with an abundanoargfn lantana scrub, the present site
was considered to be ideal.

After enlisting the support of other affluent anfluential colleagues, Captain Cottam
commissioned a survey and a course design whiclcaraed out by Mr. Stan Francis.
He then persuaded Sir Manuel Hornibrook to dorfageuse of his heavy equipment to
establish fairways and, in 1931, the “Enoggera”f@ib commenced operations.

During the completion of the new brick clubhousd. @40, it was considered appropriate
to change the name of the club and the name govéretadjacent railway station -
Keperra — was adopted. This word is of aborigoradin and had a real affinity with the
club because one of their ceremonial “bora ringa% situated very adjacent to the new
clubhouse.

Through the years, the club has continued to gmuvprosper and now boasts a 27 hole
golf facility that closely follows the reaches oé#ron Brook. This is also “home” to the
many species of flora and fauna that live amongstesof the finest gums and native
trees in the Brisbane metropolitan area.

Today, the course is often referred to as “the rpm$tiresque natural golf course in
Queensland”.




Since inception, the club has put into practice wepy successful philosophies -

always making the facility readily accessiblégthe local as well as the
broader community for social golf and

has always continued in its quest to play argraterole in fostering the
development of golf worldwide

Through the years, the club has successfully uakient many appointments/activities
and the many accolades just keep on coming -

the venue of state, national and internationahey

the venue that hosted the challenge betweenNiaklaus and Gary Player

the venue that presently hosts the Keperra Bolayl invitation of Golf Australia.
It is the only Australian national amateur selettioal held each year in
Queensland and attracts global entrants througttaseditation with the R & A
in Scotland. Naturally, the now prestigious KepeBowl receives generous
international exposure and is presently the o8I @le golf event held in the
Brisbane metropolitan area

the venue that launched the golfing careers tdr&enior and John Senden
the venue with 27 golf holes that presently l®a800 members

the venue that hosts approx 75000 rounds ofegalh year .. for members as well
as local, national and international visitors

the venue of the famous “Keperra corporate gayisd

the venue that is regularly rated in the top 4blip access courses in Australia
the venue that was awarded Queensland Golf Gltheoyear in 1998 and
Metropolitan Golf Club of the year in 2001




the venue that celebrated its"Zhniversary in 2006, highlights being -

a visit from and lunch with the Governor of Qusland and now
Governor General of Australia — Ms Quenten Bryce

a reunion of professional golfers who learnedr ttraft at Keperra which
also included drinking celebratory beverages fromAustralian Open
golf trophy — the Stonehaven Cup

hosting a playing visit from the Australian Rydbeague Football Team
the club being featured in Golf Digest Australgathe Australian golf club
of the month

the club that interacts very closely with thedlocommunity and makes regular
donations to fund rising and charitable initiatives



In the interest of helping to underwrite the clutireancial future, the club is now anxious
to maximise the income that can be derived fromutigque sponsorship and marketing
opportunities that present throughout the wholtheffacility.

To initiate these activities, the club has adopkesl marketing philosophy -

The present branding and marketing opportunitiesl@ve at Keperra Country Golf
Club follow a brief outline of current activitiesi@ our values.



Keperra Country Golf Club - located just 15 minutesn the Brisbane CBD - is now one of
Brisbane’s premier golf facilities and, by invitati of Golf Australia, presently hosts the world
accredited annual Keperra Bowl .. the only 72 lyulk event held in the Brisbane metropolitan
area.

An integral part of the tradition of the club is willingness to continue with its quest to play a
leading role in fostering the development of gotirldwide while, simultaneously, extending
quality service to members, to corporate partriersisitors and to the local community as well
as the famous “Keperra camaraderie”.

Currently, Keperra Country Golf Club boasts ovedd active members and continues to attract a
host of new members which could see the implemientabon of a waiting list for 7 days
membership . This - together with a vibrant soaial corporate trade - has contributed to making
our facility one of the busiest golf courses in &usand -

average of 1500 rounds of golf each week

member competitions - 6 days per week

weddings, family occasions — weekly

golf tuition - daily

Now, the club wishes to maximise the advertising sgmonsorship opportunities available
throughout the facility in a manner that will -
- offer exceptional value to clients — for bothhiouse and on course initiatives
- extend preferred trader status to form strongargbing relationships
- value add to membership and
- create a “win win” situation our clients, the mwens and ultimately, the club.

Should you feel that our club has a product outlioe the following pages that could play a
significant role in marketing your business or yagh to discuss other initiatives which you feel
could extend some exciting or unique concepts ampte of your brand, please contact our
Marketing and Sponsorship Coordinator - Col Landgbeon 0413 046 380 and/or consult our

websitewww.keperragolf.com.au




Exclusive Tee Sig NS On each tee of our 27 golf holes, a dual purposglaly board
has been placed .. very strategically.

At the top, the display board has provision fomdrertising panel (1300mm X 850mm) and
separately, at the bottom, there is an informapiamel for the hole (300mm X 850mm) i.e. hole
number, graphic layout, its par as well as theadist from blue, white, red and yellow tee
markers to the green. Both panels are encasedtaireed hardboard timber frame.

This display board is the focal point of referefaremost golfers each time they play a hole. So,
with an average “dwell time” on tees of up to fiménutes, the advertising panekith over one
square meter of advertising spaceffers advertisers optimum exclusive exposurenfdaylight

to dark year round to a very powerful market aucken in a positive relaxing environment..

The choice of a tee on which to advertise excligiw@l be extended to each client .. on an
availability basis.

As a service to clients, the club has sourced fepeal graphic artist/printer who is prepared to
prepare layouts for advertisers to proof (with ohange) and then supply and digitally print

full colour advertising panel directly onto UV agchffiti protected aluminium composite sheets
at a cost of $400.00 plus GST.

Of course, clients will be at liberty to providéhet acceptable art work and panels ara an
added attraction during selected advertising pesiothey may change details on their
advertising panels at agreed intervals .. provitiegl are prepared to meet the appropriate
art/printing costs.




In house TV Advertising - our very well appointed clubhouse attracts a “ragul
flow of traffic” which emanates from a variety dftavities i.e. 7 day member and visitor golf
plus weddings/corporate/trade functions.

Our in-house TV advertising - via a constant loofarge TV monitors using power point - is the
“budget friendly way” to capture the attention eir woluminous and constant in-house audience.

$ n nn

Preferred Trader in Business-our club’s preferred trader’s board is positioned
in a high traffic area of the clubhouse to attembiertisers who wish to “drive their business” via
the distribution of flyers and business cards dévie a link to their website.

In time, strong ongoing professional relationshifibe established which will deliver “value
adding attractions” to our 1300 active membersefdiub.



COMPLIMENTARY BENEFITS

In addition to the “tax conceded” opportunity assotated with this package, it attracts the

following complimentary benefits.. valued at over

. Eight complimentary games of golf on carts
. One complimentary function room hire during contract period
. Complimentary invitation for two players to KCGC corporate xmas party

. Website exposure

" H#

The cost of this very attractive triple exposure pckage is for$1500.00 p|US GST
for a minimum of 12 months or as negotiated for loger periods



Keperra Country Golf Club recently entered intamatcact which has successfully delivered an upgigdi
of our score cards.

The features of this upgrading is the introductiéfull colour with photos .. with half of the hbeing
devoted to “tear off” discounts on offer from aiedy of advertisers.

Annually, the club uses in excess of 75000 scodscfar all golfing activities and each is constanised
to score, to determine distance, for local rules fan stroke indexes throughout each round.

Scorecard sponsorship in this format is an enormattuaction for potential sponsors viz. sheer vauh

use, constant exposure, an ability to deliver “giveay” discounts and, simultaneously, it is a valdding
attraction for our members as well as visitorsuofacility.

"H

This advertising opportunity is ideal for any biese that has a discerning eye for value for moneycast
is by negotiation with the contractor.
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This “par excellent” package offers larger corpinad the ultimate tools to —

promote business
encourage renewal of premiums by inducement and
maximizing employee retention by offering low toagoing rewards

As an example, these three activities could be asedr world class venue as follows -

arm key personnel with play cards to promote ymuporation’s business in an
effective convivial atmosphere

offer golf play vouchers to selected clients msnalucement to renew ongoing
business activities and

set up discounted play opportunities for all/sedd employees — simply by
production of acceptable corporation identity

In this format, this diverse and exciting packagmild support corporations as they
attempt to -

increase business growth
develop their target markets
and increase their brand awareness

And - most importantly - corporations could offsast (if not all) of the cost against
advertising/promotional activities.

COMPLIMENTARY BENEFITS

Corporations taking up this package — in a fornmatlar to the above - will partake in
the following complimentary benefits - valued aep$1000.00

Eightcomplimentary playing spots in the Keperra Bowdrsgor’'s
day (including golf on a cart, lunch and beverages)
Eight complimentary invitations to@orate .Supporters Golf Day.

Club discounts on —
Golf shop services and purchases
Corporate functions and golf days

s 4

The cost of this packaged opportunity - so ideatfwporations who wish to grow their
brand awareness — is by negotiation.
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Each year, around 15 “very lucky members” of Kep&ountry Golf Club are rewarded for their years of
patience, persistence and determination on thecgolfse by having a “hole in one” during competitio

play.

This is one of the most prized achievements irgtimae of golf yet - by tradition and reward for effto
date - each “lucky shooter” only receives a batflscotch from the club.

It is now proposed that a sponsor/s be sourcégptwalue” each reward for effort with the preseiata of
“an acceptable attractive prize package” with aigalf around $400. In essence, this will mean-+that
every time a member of KCGC steps on the tee afygyar three during competition play - they will be
shooting for a valuable prize if they “hole in one”

It is believed that this proposal - on this scahéll be unique to our facility and, as well asratting media
attention, will become “ the focal talking pointrfall members .. during every member competition
throughout whole of the year at KCGC.

Benefits/exposure points with “hole in one” sponsahip are —

- Year round on course signage
- Year round acknowledgement as “hole in one sporfeorkK CGC —
on club website (including link if desired)
in club annual fixture book (the “bible” of allambers)
in house television presentation and
in each quarterly newsletter to all members
. on each occasion a member “Holes in One”
- Formal launch of sponsorship
- On launch day — field banner, microphone announoésnéyer distribution, advertising in club
house, four playing spots in corresponding comipetit
- Opportunity — if still available — to become an lewsive trader in business with KCGC

COMPLIMENTARY BENEFITS

This sponsorship attracts the following benefitsvalued at over $400

- One complimentary room hire — in course of sporfsprs
- Complimentary invitation for two players — KCGC @orate Xmas party.

"H

This sponsorship proposal is ideal for any busieedisat have or are prepared to acquire productglee
that are attractive and suitable to award the reiwip.
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Major member club competition golf days are heldTaresdays, Wednesdays, Thursdays, Saturdays and
Sundays at Keperra Country Golf Club.

The club’s aim is to obtain sponsorship of mogthese club competitions and it is believed thasé¢he
sponsorships is a very cost effective medium imiing business to an influencing sector of corfmora
Brisbane.

The exposure and benefits for club competition sponare -

naming rights to the event

club computer and website exposure

fixture book insertion (with ample notice)
microphone announcements throughout day
field banners

distribution of promotional flyers etc
advertising in clubhouse on the day
opportunity to address post game audience

COMPLIMENTARY BENEFITS

In addition, sponsors will also receive these camgntary benefits valued at $500.00 —

up to 4 complimentary rounds of golf on the day
post game sponsor’s table with complimentary platte
complimentary invitation to club sponsor’s xmastpar

" H#

$600.00 plusGST
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In May of each year - by appointment of Golf Aafit and in association with the Golf Queensland -
Keperra Country Golf Clubs hosts the 72 hole idéomal Keperra Bowl .. the only national amateur
selection trial held in Queensland each year abaged world accredited golf event .... sanctiongthe
R. & A.in Scotland

The Keperra bowl is now the premier golf eventia Brisbane metropolitan area and it attracts a
maximum field of 156 of the best amateur golferfrAustralasia and worldwide .. most striving
to represent their country and all endeavouringcirue world amateur golf ranking points.

Each year, our club has succeeded in attainingigsion of providing the best 72 hole amateur ewrent
Australia and this plays an integral role in agsgsbur club in its continuing quest to foster the
development of golf worldwide.

Of course, paramount to the success of any magmtés sponsorship and a myriad of opportunities
present for astute companies/corporations who teigle associated with a local event that attraat®nal
and international exposure.

And, as part of this investment, it will soon bédent that — as well as being a very cost effeatinalium
to expose your brand — this sponsorship leads toyfum activities associated with the bowl.

EXPOSURE AND BENEFITGS — MANY COMPLIMENTARY

The exposure and benefits received - as a spofsioe bowl - are too voluminous to list in this
publication and are depicted in the clujb’s yeayear sponsorship flyer.

" H#

The cost of being a sponsor of the Keperra Bowlroemces at $1000 including GST and then rises with
cost by negotiation.
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The Keperra Bowl is now a world accredited 72 teoteateur golf event .. scheduled into the worldigglf
calendar.

As such, it attracts expansive exposure througtieugolfing world and a testament of its globahsiag
is the escalating number of international entties aire being received from all sectors of the vorl

Naturally, with each succeeding and successful, yégperra Country Golf Club is justifiably proud in
vindicating the confidence shown in the club byfGualstralia and already, we are working tirelegsly
replicate the success of “the bowls” from 2002068.

Our experience through these years suggests ihiedicto the success of any major sporting evsiiidth
media and sponsorship support. From the outsehawe marveled at the support extended by mostsface
of the media but this event has subsisted to datenited but appreciated support from regular denal
Sponsors.

Right now, this event needs a major sponsor whibbsilgranted the naming rights to the event!!

Should our club be successful in attracting thnsprship, two objectives will be achieved —
it will underwrite the financial future of thisaxld accredited event .. at least for the
duration of the sponsorship and
it will expose the sponsor’s brand to the worldleading into, during and also, after the

event

(Additional information on the Keperra Bowl canfoend on a preceding page titled Group Sponsorship
of Keperra Bowl)
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BENEFITS AND EXPOSURE

The complimentary benefits and club controlled expe received - as the major sponsor of the bottl wi
naming rights - is as follows -

Naming rights to the event

Company shown and referred to as “Major SponsorekeBowl!”

Company signage displayed on course in prominesitipo - Monday to Friday
of event week

Company logo to appear in form of grass advertiseme the 18 tee - duration
of event week

Company logo and/or signage to appear on all gwémied and electronic matter
including —

In-house multi screens (product/branding aibements)
official bowl website www.keperragolf.com.au
Queensland Golf Union website

Golf Australia website

All communications with members in relatiorthe event
All media and event press releases

All external event marketing and advertising

All players’ welcome briefs

COMPLIMENTARY BENEFITS

Eight playing spots in the “pre bowl” sponsoraydincluding golf on a
cart, lunch and beverages)

Four event shirts

Four invitations to club lunches on each déathe event
Four invitations to closing cocktail partyast event day
Four invitations to club’s sponsor Christmas fiorc

20 rounds of 18 holes of golf in a cart

Club discounts on —

Golf shop services and purchases
Corporate functions and golf days

Opportunity for representative to address playersspectators and
supporters at the official opening and closing ceraonies
Company representative to present “Keperra Bowl” tothe winner

II#

The cost of being the major sponsor of the KepBoal with naming rights for one year is $20000.00
including GST. For longer periods, the cost wél determined by negotiation on a sliding scale.
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As an introduction to this exciting “whole of yeaponsorship option, you should first glean the
opportunities that present for a group and a nsgonsor with naming rights of the Keperra
Bowl in the preceding pages of the publication.

Now, from a benefits/workability perspective - faur club as well as a potential sponsor - it
would be ideal to attract just the one sponsotalte on these joint major options i.e. the sole
major sponsor of the bowl with naming rights anel $ble major “year round” sponsorship of
Keperra Country Golf Club.

Put simply, the year round exposure from theserh@diums - at a local, national and
international level - would soon return handsomedeginds to an astute sponsor.

BENEFITS AND EXPOSURE

The complimentary benefits and exposure for botioap would be as enumerated earlier in this
publication for a major sponsor of the bowl withnriag rights as well as the following -

Company logo displayed year round in clubhouse
Company logo to appear year round on all printedielectronic matter including —

In-house multi screens (product/branding aibements)

Club website www.keperragolf.com.au

All communications with members

Most external marketing and advertising

Verbal and written acknowledgement of major sposisip during most
major club activities

Optional — opportunity for two sponsor’s reprdséikes to attend most

17



major club functions

COMPLIMENTARY BENEFITS

additional playing spots in each corporate suigpsrChristmas golf day
(including lunch, golf on a cart, beverages andhéliin

additional rounds of 18 holes of golf in a cart

advertising on club’s in-house television preagahs

Company representation (maximum of two) at aljamelub functions

Opportunity for representative to address playersspectators and
supporters at the official opening and closing ceraonies
Company representative to present “Keperra Bowl” tothe winner

" #

The cost of being the major sponsor of Keperra @gudolf Club as well as the Keperra Bowl with
naming rights for one year is $30000.00 includB®T. For longer periods, the cost will be deteediby
negotiation on a sliding scale.
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Back Row: Brett McKee, Kevin Morley, Tim Gall, John Senden, Robert Taylor,
Andrew Humble, Gareth Small, Jason Oberleuter, Chrs Taylor

Front Row: Tom Berndt, Chris McCourt, Ken Berndt, John Tolhurst, Peter Senior,
lan Triggs, Scott Draper, Joe Janison, Jeff Woodind
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There is no doubt that the benefits outlined tepbal sponsors/advertisers - all of which
are recoverable costs - could play a vital suppgmole as they attempt to -

maximize returns on investment

increase business growth

increase brand awareness and

continue to gain positive community recognition

Simultaneously, the taking up of these optiongétiite will have a significant effect in
underwriting the financial future of Keperra Coyn@olf Club.

In turn, this will ensure that the club remaingigtme iconic golf facility for decades to
come .. for enjoyment by club members, the locatmmuinity as well as national and
international visitors.

Again, for further information on any of these oppaities including flyers in some
instances, please consult our websitevw.keperragolf.com.atior contact our
Marketing and Sponsorship Co-ordinator - Col Laradgh on 0413 046 380
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